Journal of Visual Communication Design (VCD) is peer reviewed
academic journal that published original research articles on the topic of
Visual Communication Design. It is published twice a year, in June and

December, but the Study Program of Visual Communication Design,
School of Creative Industry, Universitas Ciputra Surabaya.

Editor in Chief:
Marina Wardaya, S.Sn., M.M., M.Ds.

Managing Editor:
Alexandra Ruth Santoso, S.Ds., M.A.
Quina Reivaldi Limantara, S.E., M.A.

Editorial Board
Ellen Agustine Saputra S.Sn., M.A. (Universitas Ciputra)
Michael Nathaniel Kurniawan S.Sn., M.A. (Universitas Ciputra)
Pramesti Saniscara S.T., M.Ds. (Universitas Ciputra)
Salima Hakim S.Sn., M.Hum. (Universitas Multimedia Nusantara)
Dr. Winny Gunarti Widya Wardani M.Ds. (Universitas Indraprasta)

Language and Layout
Febri Andhika Risky S.Pd.
Putu Wardhani S.P.

Secretariat
Alloysiah Ellyana S.E.
Dian Widyo Mahardini S.H.
Theresia Fivnita Sari A.Md.

Editorial Address:
School of Creative Industry
UC Building 17th Floor, Ciputra University Surabaya
CitraLand CBD Boulevard,

Made, Sambikerep, Surabaya City, East Java 67219
Website: https://journal.uc.ac.id/index.php/vicidi
Email: jurnalvcd@ciputra.ac.id
Phone: +6231-7451699



ISSN 2086-8774
JURNAL VICIDI

Vol. 14 No. 2 (Dec 2024) | journal.uc.ac.id/index.php/vicidi

Table of Content

01

02

03

04

05

06

07

08

09

10

Pengaruh Sosial Media Terhadap Kemampuan Berfikir Kritis dan
Daya Fokus Masyarakat Indonesia, Nadia Raissa Nariswari

Pengaruh Pemasaran Emosional dan Strategi Brand Campaign
RUCAS terhadap Niat Beli Konsumen, Jesslyn Aileen

Analisis Efektivitas Konten Instagram Dalam Strategi Promosi
Untuk Design Agency Yang Menargetkan Pasar Milenia,l Marcella
Purnomo Tjokrokartono

Pemanfaatan Sosial Media Sebagai Media Komunikasi dan
Promosi Hydro Flask Sebagai Sustainable Brand, Michelle
Stevanya Vyncencia

Analisis Dampak Estetika Katalog dan Tampilan Media Sosial
terhadap Keputusan Pembelian Generasi Z, Chatrine Gosal

Pemanfaatan Riset Dalam Keberlanjutan Jenama : Studi Kasus
Tupperware dan LocknLock, Theodore Michael Budiono

Media Sosial sebagai Alat Peningkatan Efektivitas Kampanye:
Analisis Pengaruh Engagement, Brand Awareness dan Purchase
Intention, Viola Nikita

Efektivitas Penggunaan Media Animasi Kartun Edukasi Terhadap
Minat Belajar Anak SD, Gabriella Faustine Olliem

Efektivitas Komik “Seeing Things from Both Sides” dalam
Mengedukasi Remaja tentang Kekerasan Seksual, Yasmin
Marshanda Ashilah

Analyzing the Visual Identity of Diptyque Paris, Clarissa Casimira

Page

134

145

160

170

181

194

209

220

238

248



ISSN 2086-8774
JURNAL VICIDI
Vol. 14 No. 2 (Dec 2024) | journal.uc.ac.id/index.php/vicidi

Publication Guideline Journal of Visual Communication Design (VCD)
| Scope

Jurnal VICIDI aims as a forum for academics, educators, and practitioners from
around the world to communicate research papers, conceptual papers, and best
practices about the dynamics of the creative industry. Coverage of Vicidi includes,
but is not limited to issues surrounding:

e Graphic design

« Visual Communication

e Comic and lllustration

e Advertising

e Photography

« Film and Videography

e Animation

« Design and Culture Study

e Game Design

e Design and Entrepreneurship

Il Technical Provisions

The editors have provided writing templates and guideline provisions for submitting
manuscripts. Submission guidelines can be accessed on the official website of
JURNAL VICIDI

https://journal.uc.ac.id/index.php/vicidi/about/submissions

lll Decision of Publication

The editor will provide confirmation of the acceptance or rejection of the manuscript
in writing via electronic mail and the VICIDI Open Journal System Website.
Questions regarding article submissions and the status of submitted articles can
be emailed to: jurnalvcd@ciputra.ac.id



