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Publication Guideline Journal of Visual Communication Design (VCD)
| Scope

Jurnal VICIDI aims as a forum for academics, educators, and practitioners from
around the world to communicate research papers, conceptual papers, and best
practices about the dynamics of the creative industry. Coverage of Vicidi includes,
but is not limited to issues surrounding:

e Graphic design

e Visual Communication

e Comic and lllustration

e Advertising

o Photography

e Film and Videography

e Animation

e Design and Culture Study

e Game Design

« Design and Entrepreneurship

Il Technical Provisions

The editors have provided writing templates and guideline provisions for submitting
manuscripts. Submission guidelines can be accessed on the official website of
JURNAL VICIDI

https://journal.uc.ac.id/index.php/vicidi/about/submissions

[l Decision of Publication

The editor will provide confirmation of the acceptance or rejection of the manuscript
in writing via electronic mail and the VICIDI Open Journal System Website.
Questions regarding article submissions and the status of submitted articles can
be emailed to: jurnalvcd@ciputra.ac.id



